


DONUT BAR

PRODUCED FOR: 23fiftn

July, 2017

     Donut Bar is an extremely successful 
restaurant in San Diego, but its 
branding needed a bit of help. 
     For 23fiftn I created the style guide 
which included the philosophy, 
inspiration, typography, and I assisted 
in the website redesign. 
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MAELOVE

PRODUCED FOR: 23fiftn

April, 2017

     Maelove is a new skincare line that
 is still in the development phase. 
The challenge given to me, was to 
create the style guide. The style guide 
I created included everything from the 
voice that the company would have, to 
the colors, the fonts, the social media 
styling, and the shot list for the 
first photoshoot. 
     I wanted to create something 
whimsical yet classy, both timeless 
and trendy. 
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VIDEO PROJECTS

PRODUCED FOR: International Studies Abroad

August, 2016 to February, 2017

     During my semester abroad in New Zealand, 
I was chosen by my abroad program, Interna-
tional Studies Abroad, to create five videos. 
These videos were shared on the ISA YouTube 
page, ISA Wordpress Travel Blog, and used to 
advertise to potential participants. 
     I was honored to film, edit, and produce 
these five projects to share my experiences in 
New Zealand. 
     To see my videos, please explore my 
website, aliciadventure.com. 

Video Blog: Welcome to New Zealand Video Blog: The Land We Call Zea



DRAFTZAR

PRODUCED FOR: 23fiftn

June, 2017

    DraftZar is a fantasy football website 
that is on the rise. The challenge 
presented to me was to create a 
template that could be used internally 
for brand reports. This template is now 
used on a regular basis, when 23fiftn 
gives updates to DraftZar on what they 
have done to improve marketing efforts. 
     I wanted to create something unique 
to DraftZar, but still true to 
23fiftn’s branding. 
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GRINDS

PRODUCED FOR: 23fiftn

July, 2017

    Grinds, as seen on SharkTank, is a 
product creating a whole new market. 
Grinds in inspired by chewing tobacco, 
but created as an alternative that gives 
the user caffeine. 
     The project for me was to create a 
style guide that outlined the goals for 
23fiftn. The style guide included social 
media goals, consumer profiles, and vid-
eo strategies. This was a challenge for 
me to design the branding of a product, 
with no comparisons in the market. 

GRINDSX23FIFTN



EVENT PITCH

PRODUCED FOR: University of Otago

October, 2016

    During my time abroad at the 
University of Otago in New Zealand, I 
took a course on event planning. The 
culminating product for the semester 
was to plan a large-scale event. The 
plan had to include everything from the 
vision, to the Work Breakdown 
Structure, Project Network Diagram, 
time management charts, budgeting, 
quality management, risk 
management, etc. 
     The final product was a 22 page 
document that outlined a three day 
event I had created for a Red Bull 
product launch. 



COVER CONTEST

PRODUCED FOR: Visit Huntington Beach

February, 2017

    Each year Visit Huntington Beach 
produces a Visitor Guide that has a 
circulation of over 90,000 views. 
     It was my job to create an Instagram 
contest to find the next cover photo for 
the magazine. I ran the contest on the 
@SurfCityUSA account, and there were 
over 1,200 entries. The account 
interactions were higher than ever, 
with over 200 added followers.   



PHOTOGRAPHY

PRODUCED FOR: Aliciadventure.com

2016 - 2017

    Photography has been a passion of 
mine for many years. I have a Nikon 
D7000 that I take with me 
wherever I go. 
     The photos to the right are from New 
Zealand, Australia, and Yosemite. To see 
more photos, visit aliciadventure.com.



THank YOu. 

aliciadventure.com

/aliciamarierichardson

/aliciarichardson

richa164@mail.chapman.edu

425.679.1138


